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Case study DVD: Transformers

DVD-Release „Transformers“, RD: 10. Oct. 07

Campaign period: 22. Oct 2007 - 02. Jan 2008
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Goal: widespread publication of the DVD release on the internet, targeting a young, male 

audience and fans of the sci-fi and action movie genres.

Measures: Weblog-campaign, online-PR campaign on portals, entertainment-, science-fiction

and fan-sites, viral marketing activities.

Results: an online-coverage of over 200 generated editorials and mentions on all portals, 

numerous general interest- and entertainment-websites. 

Weblog-campaign with a few select bloggers who greeted their readers via self-recorded

videoclips, wearing a Transformers Voice Changer-Helmet. 

250.000 proven 1:1 contacts on social web sites.
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Case study DVD: Transformers

Sweepstake on a

Film weblog

Comprehensive special on Yahoo.de, with sweepstakes

Voting in a Science-Fiction Forum



Contact:

INPROMO GmbH

Agentur für Internet-Promotion & -Marketing 

Banksstrasse 2b (Fruchthof)

D-20097 Hamburg

Tel:  +49 (0)40 238817-71 

Fax: +49 (0)40 238817-78

mailto:info@inpromo.de

http://www.inpromo.de


